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Three primary aspects to rebrand 
campaign

New Logo Brand 
Colors

Nature 
Friendly



Quarterly sales are nearly double
Q1 Q2

Widgets $1,299,326 $2,549,228

Sprockets $6,457,900 $9,990,641

Gizmos $2,786,543 $6,904,317

Total $10,543,769 $19,444,186
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