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Three primary aspects to rebrand 
campaign

New Logo Brand 
Colors

Nature 
Friendly



New logo is simple and familiar

Vertical logo

Horizontal logo



Brand colors designed to appeal to 
international client base
East Asian tests: A

Other regions: D
◦ Familiar blues and greens

2nd East Asian tests: A + D

Conclusion: introduce turquoise



Join us in June for a little RnR
Everyone is welcome!

Fishing, hiking, lounging

Finger Lakes, upstate New York



Previous excursions


Photo Story





Fabrikam employee community 
contributions make a difference

Raked 
leaves

Repaired 
windows

Painted 2 
rooms

Women’s 
Shelter

Cleaned 
kennels

Walked 
dogs

Participated 
in food 
drive

Local 
Animal 
Shelter Decorated 

for new 
exhibition

Taught art 
class for 
elderly

Regional 
Art 

Museum



New Seattle office floor plan
60'

26'

OFFICE 1OFFICE 2OFFICE 3ENTRYRECEPTION

OFFICE 1 OFFICE 2WOMEN’S
BATH

MEN’S
BATHCONFERENCE AREA

BREAK AREA

STORAGE



Quarterly sales are nearly double
Q1 Q2

Widgets $1,299,326 $2,549,228

Sprockets $6,457,900 $9,990,641

Gizmos $2,786,543 $6,904,317

Total $10,543,769 $19,444,186
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